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1. Research ethics

2. (Extended) recap cont’d



How do each of the following ethical 
considerations apply to different research 
designs (experiments, focus groups, surveys, 
literature study, etcetera)?
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What ethical 
concerns might 
there be with the 
Milgram 
experiments?







Plagiarism
Presenting someone else’s work as your own  
or presenting work as original when it is not.



Plagiarism
Presenting someone else’s work as your own  
or presenting work as original when it is not.

Deliberate:

• Copying text from books, 
articles, or web pages.

• Copying text from other 
students’ papers.

• Copying text from your own 
earlier work or work for other 
courses.

Copying here includes slightly 
edited text or paraphrasing.

Copying includes taking ideas 
from others without proper 
referencing.



Plagiarism
Presenting someone else’s work as your own  
or presenting work as original when it is not.

Accidental:

• Not knowing how to properly 
cite or reference sources.

• Not knowing how to 
summarize / paraphrase 
without it being plagiarism.

• Not knowing what “common 
knowledge” is.

Make sure you know the rules 
and learn from library, writing 
center, etc.

Pay attention to how it is done in 
articles you read.



1. Research ethics

2. (Extended) recap cont’d



Conceptualisation
Providing a systematic and workable 
definition of a concept.

Operationalisation
Defining the steps necessary to obtain a 
measurement.

Measurement
Obtain measures on specific cases, using 
the defined operations.





Dimension
A specifiable aspect of a concept.

Social class

• Income
• Wealth
• Occupational prestige
• Education
• Family / culture
• Social power



Variables
Logical sets of attributes. The 
variable turnout is made up of the 
attributes voter and non voter.

Attributes
Characteristics of people or other 
objects.

Variables Attributes
Gender Female, male
Occupation Plumber, lawyer, taxi driver, professor, …
Age 0, 1, 2, 3, …, 49, 50, 51, …, 100, 101, …
Nationality Dutch, Irish, Indian, …
Social class Upper, middle, lower
Political orientation Liberal, convervative, marxist, …

Babbie (2015, p. 15)



Attribute
A feature of each case – e.g. individual, 
country – that we attempt to measure.

Random variable
The collection of the same attribute across 
the entire population of cases. The way in 
which the attribute varies across cases.

Observed variable
The collection of recorded measurements of 
the attributes across the cases in our sample.
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Indicator
An observation that we choose to consider as 
a reflection of a variable we wish to study.

Examples:

1. Expanded mercury behind glass as an indicator 
of the temperature.

2. Temperature as an indicator of the weather.



Babbie (2015, p. 10)

Theory
Babbie: A systematic explanation for the 
observations that relate to a particular aspect of 
life.

Elkink: A set of social scientific concepts and a 
systematic argument how they are related to 
each other.

Theories are necessary for 
inference (understanding, 
prediction, generalization).

Unit	of	analysis



For example:

• Case studies followed by large N study for 
generalization.

• Large survey followed by focus groups.
• Focus groups to design questionnaire for large N survey.

• Case studies to study unexpected results in large N 
study.

Mixed methods
Combining qualitative and quantitative 
approaches in the same research project.



Experiment
Through random assignment into treatment and control groups, it is 
impossible for a third variable to be the cause of the correlation 
between treatment and outcome.

Survey experiment
Randomly allocate different questions to 
different respondents, to see how 
answers change – usually evaluating the 
effect of priming.



Watch TV ad Vote choiceWatch TV ad Vote choice

Political
preferences

Watch TV ad Vote choice

Political
preferences

???

Watch TV ad Vote choice

Political
preferences

???

Cross-sectional study
A study based on observations 
representing a single point in time.

Control variable
A variable we add to the analysis to 
see if the original correlation still 
holds.





Simple random sample
The sampling here is a purely random selection from the 
sampling frame – i.e. from the list of all texts. 

Stratified sample
Select collections you need and sample texts within 
collections to make sure each collection is sufficiently 
represented. 

Clustered sample
Collections are randomly sampled first, before texts within 
these clusters are randomly sampled.



Survey non-response
Losing observations because sampled individuals 
refuse to cooperate with (parts of) the survey.

Sampling bias
Bias incurred because the sample 
is not purely random (e.g. because 
of non-response).

Sampling error
The amount of error when a population 
parameter is estimated by a sample statistic.
The bigger the sample, the lower the sampling 
error – the size of the population is irrelevant!
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Likert scale
Ordinal survey question such as strongly disagree to strongly agree.

Also, a rarely used algorithm to construct scales combining multiple 
questions with this answer format.



Guttman scale
Each answer is one step more severe than the previous, so that 
knowing how many were positively answered tells you (normally) 
also which ones were.



Open-ended question
Respondents can state or write in any 
possible answer.

Closed question
Respondents can choose between a 
fixed number of possible answers.

Note later class 
on coding text.




